
Contact info

Portfolio

Dan EthEriDgE
e. dan@chunkfunk.co.uk 
t. 07816 491240

Full examples of my work can be seen 
at my online portfolio:

www.chunkfunk.co.uk

MorE about ME this way:

I’m a writer and graphic designer.  
I also make web sites every now 
and then. 

I like collecting records.  
The seaside always makes me 
smile. I still hope that the world 
can be a better place, though I’m 
old enough to know better. 
Nice to meet you.

Examples of work

Tearfund is a Christian international aid and 

development agency working globally to 

end poverty and injustice, and to restore 

dignity and hope in some of the world’s 

poorest communities. We work through 

local churches, because churches bring 

knowledge about local and individual 

needs, they have continuous presence 

in the community, and they’re uniquely 

placed to bring about the material, 

emotional and spiritual transformation that 

can free their communities from poverty. 

WHAT IS AN ACTIVIST HUB?

ACTIVIST HUBS ARE DYNAMIC COMMUNITIES THAT CHOOSE 

TO LIVE A DIFFERENT WAY AND INSPIRE OTHERS TO DO THE 

SAME. THESE COMMUNITIES ARE DRIVEN BY A DESIRE THAT 

OUR LIVES WOULD REALLY COUNT TOWARDS SHAPING 

A NEW WORLD THAT TRAMPLES OUT INJUSTICE. WE ARE 

GROUPS OF PEOPLE THAT SPEND OUR TIME DREAMING UP 

EXTRAORDINARY WAYS OF LIVING AN ORDINARY LIFE.

In the Youth and Emerging Generation 

team we are passionate about seeing the 

world changed through a generation who 

have the courage to become the kind of 

people that change the world. We are 

excited about developing habits, regular 

patterns in our lives that change us and 

the world, as we live out Jesus’ values of 

generosity, advocacy, contentment and 

connection. We call this Rhythms.

The vision is to see 50 million people 

released from material and spiritual 

poverty through a worldwide network of 

100,000 churches.

A BIT MORE ABOUT TEARFUND

TEARFUND ACTIVIST HUBS
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GETTING STARTED GUIDE

‘NEVER DOUBT THAT A SMALL 

GROUP OF THOUGHTFUL 

PEOPLE COULD 

 

 
 
INDEED, IT’S THE ONLY 

THING THAT EVER HAS.’  

MARGARET MEAD

Change the world.Change the world.
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Education

cErtificatE in graPhic DEsign
shillington college
Graduated: 2011  
(Undertaken whilst working full time) 
A year long graphic design course to 
help me take my self-taught skills 
and apply them to a variety of briefs. 
Graduated with awards including 
Best Student, Best Portfolio, Best Use of 
Typography and Best Packaging Design.

Msc in DEVELoPMEnt ManagEMEnt
open university
Graduated: 2007  
(Undertaken whilst working full time) 
Including modules in war and conflict, 
ecology, project management and 
international development. 

Ma & ba in thEoLogicaL stuDiEs 
Exeter university 
Graduated: 2001 & 2003 
Masters Degree including modules 
in economics, theology and ecology 
and Biblical criticism. My dissertation 
discussed the prophetic voice in the 
African American music tradition. 
The previous undergraduate course  
covered all manner of subjects from 
cultural studies through to social theory, 
narrative criticism and art history.

Skills

wEb & Print DEsignEr
chunk funk creative
April 2009 to present (all part-time/spare time)

Self employed role as a designer producing creative solutions for print and digital 
projects. Clients include Tearfund, Christan Aid, Open Doors and Soul Survivor.

Experience

• Print design
Covering the whole range of projects 
from design of magazines, and flyers 
to brochures and annual reports.

• writer/editor
Including marketing materials and 
resources including everything from 
festival programmes to posters. 
Plus the editing of a monthly online 
magazine (circa 2000 readers).

•  web design and e-marketing
Creation, design and management 
of all the Soul Survivor UK web sites 
(which received up to 60,000 unique 
visitors in a month) and emailings.

• creative conceptualisation
Development of creative concepts 
through to delivery of finished 
products.

• Project management
Management of budgets up to 
£30,000 and liaising with external 
parties to deliver everything from 
exhibition stands to postal mailings. 

• film production
Involvement in various film projects 
working on concepts, scripts and 
presenting as well as giving editorial 
oversight in post production. I also 
shot and edited shorts myself.

in housE crEatiVE DEsignEr & writEr
soul survivor
January 2005 to February 2012 (full-time)

References

Liz biDDuLPh 
Director, soul survivor 
Unit 16, Paramount Industrial Estate 
Sandown Road 
Watford, Hertfordshire 
WD24 7XA

e. liz.biddulph@soulsurvivor.com 
t. 01923 537920

DarrEn MoorE 
Director, cofacio/asymmetry 
Cofacio Limited 
Unit 1, The Lawn 
Ealing Green, London 
W5 5ER

e. darren@cofacio.com 
t. 07803 250530

DaViD wEstLakE 
Director of integral Mission, tearfund 
Tearfund 
100 Church Road 
Teddington 
TW1 8QE

e. david.westlake@tearfund.org

Please check with me before 
approaching referees or for any contacts 
regarding my role at Smarts.

Design and copy writing 
Graphic design and copy writing go 
together like cheese and beans, which 
means I’m skilled at taking ideas and 
communicating them via engaging copy 
and beautiful design. I’m a constant user 
of Creative Suite (for web and print) and 
like to get out  the old pad and pen too.

front end web design  
I’m not a coding guru but have hand 
built full sites in HTML and CSS. I’ve 
customised and edited various different 
CMS products, enews systems and 
liaised with external agencies to deliver 
complex payment systems.

Project management 
I manage substantial budgets to produce 
significant resources to tight deadlines.

getting on with people 
You can’t do everything yourself and 
it’s always nice to have fun at work, 
so I’m keen to develop really good 
relationships with those around me. 

youth charity insight 
I have over 8 years experience in helping 
charities develop communcations that 
connect with young people and students. 

Making tea 
Water first, then milk, then brew (til’ it 
looks like Pantone 730c). 

sEnior crEatiVE
smarts/smarts communicate
March 2012 to present (full-time)

I currently work full time as a graphic designer and copywriter for Smarts. My role 
involves everything from creative conceptualisation and copywriting through to 
design and artworking, as well as client and print management. Work includes 
a variety of projects for well known clients such as Johnnie Walker, Bushmills, 
Guinness, Budweiser, Kerry Foods, CMS Ireland, Visit Scotland and many more.


